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i n the new Brooklyn-Paramount opened November 24.
. McCurdy, from the Boston Metropolitan, aided by Steve
1 rutio First Assistai and Lou Goldberg as Director of Adver-
tising and Publicity, comprise the front of the house cabinet, while
’ Ash and Publix stage shows provide the activities backstage. |
"J he theatre i ?:--;f semi-atmospheric Italian in architecture, is acttxail}'
‘“the last word.’
Du 0 the geographical layout
of New York City, and Brooklyn,! . : : \ ,
the 3ob. oF 'se = the new theatre| ccwnon in projection of talking
and shows to the publie, both dur- j;)f\!ﬁ'.'_1’.1l'>"'.“_«. and probable development
ing the pre-opening campaign, and| " "'"i""‘:s"'j)n'.EtC' |
PR ELEINT A opening, presented| . < fourth idea is a piece-meal
htige proporti discussion of every attraction in|
Tw £ da ewspapers in New [\] y?tf:‘ﬁ'}-rf—_the ol i -tht‘ e
St | four in Brooklvn |Cchestra tift, the acoustics, the |
gt ther medinme | REW1Y invented luxury-chairs made |
ior exploitation had to be contact- ,_‘:\-.—-11_1_,11'\ ely X P_ubhx, the colorful
2 <o) "“:7‘-.'2.‘1i~"€i‘ oo ever-new magic in the atmospher-
B on under thel G SPanish garden effect in the au-
S gyl -"11[&.1‘\”!‘1!:"1. etc.
N i) The stage band leader, and the
o {_K?ru‘:{:”g’u.’:l.ﬁl also mak.e good institu-|
s SR Lional copy that' will have perma-
: i (w ranut If Paul Ash is to
WS o SR g0 to the theatre, as a temporary
: : X “; attraction, the temporary thought
L8.C )| L e < “=ishould be stressed. Likewise if he
\ ‘ fl Haesis o 1 permanent. In either
F' ' : S { ‘1“ event, however, none of the insti-
DADE] ) = 4and 43, | tatio facts should be over-
SR looKed or sacrificed in order to let
[he L [ ver-| Ash any other personality
g Hanff-| dominate the story too soon on
: C 3 Mr ;?-'a-t«- he campaign. We can always sell
nce with ' a personality, but the theatre insti-
ne 1 tutional story can only be told ef-
S _had the ap vely and with force at its
I S Aalz, Uembow | opening. Suggest that we plan
a Bots S0 €D oI alliour ad-copy to tell the institutional
r screen irall-story first, and let it dominate.
ers v I . ough ith a small mention of the fact
I rd. . cam-| that Ash is to be the personality,
paig then, close to the opening date
h S - ne theatre, let the Ash na
i r sh-out in domination of the
g -CODY vitl th institutional
X : Degisio ld be made and
‘ vhether we are to call
> ideas which are 11 in work at . Brooklyn
PROPOSED PLAN FOR EX- BROOKLYN-PARA
PLOITATION AND PUBLIC- In either event
ITY FOR THE “BROOKLYN- . f the theatre
PARAMOUNT” THEATRE houls ‘ied in all f;;;.-." |
anned a \‘ ted DY F SUPpI ntary purposes, a
15 o3 = ection of the New York
W RCALEES LOF. 1g Jo Brookiyn edition
ITHE CAMPAIGN IDEA ) ' wo davs after th
Brook] AT , g 0 eatre. We w m't
. i on the pening davs (Sat-
. - and Sunday) but on the
: ;. y, Monday, it will help.
; - In addition to this, special shock
' 1l be used This con-
ible organiza-
Of a civic or quasi-civiec body
YOT collection of 1
« ral thousand dollars.
LTom | | S ‘ 0 be spent in {EPV’J:"—I[“
town with flags; bunting. |
h for daytime
2 and colorful earnival elec-
lights at street-interseetions
¢ ¥4 ) parades, banners.
ecial stunts of civie nature de-
ed to stampede the town and
: i1 a people out onto the streets
oDin- the benefit of retail-merchants,
iched This money to be spent by
o fund-raisers under my sole di-
8 our ion usual, if and when ob-|
-7 ned. |
r In order to stay in all newspa-
ers everv day for several weeks
e prior to the opening of the theatre, |
) Theat ' vriter of this plan will prepare |
}+ p 3 ()} STOTi¢ News DE“"'H"':\', "t.(f.,
) BUILDING | for various dalily and weekly
'R L F'] ST THEA-| publications. Radio and newsreel
" W E cl: it tops| media will also be kept in mind,
s convineing. | This will work up an excited int‘_-z'-‘
- t igte im- | est climaxed by the theatre open-|
f » permanent ing on November 24th.
Two contests for Brooklyn m‘+
secondar rht is th the | New York dally newspapers are
BROO! OUNT thea-|contemplated, with the approval 0“
tre 1 tage of knowl-| Mr. Partington of our Publix-|
( ' i ixury and|! Production department alrti-z‘:r]v!
comfo p theatre ind granted. (Ine contest will be Ziy
the pla ynt of ADDI-| newspaper-theatre quest fo r|
TIO Of ; develop-|twelve (12) of Brooklvyn’s most |
ments in ~ ding and ope-| beautiful girls, to be trained by|
Ing seienc one of our dance-producers for al
A third idea is the fact that the| ballet to tour the cireuit in a unit |
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OKLYN - PARAMOUNT OF

NEW PUBLIX TOWN ADDED TO
NATIONAL DELUXE CHAIN

the Pau \s] Personality Girl
juest, and the three winner: will
¢ prizes of autos, diamonds, fu
coats, ete., which 1 will get from
the merchants free, in return for

tie-up publicity breaks.

(1) All newspaper and billbeard
advertising will be written, ‘and
placed by us the Hanff-
Metzger Advertising Agency. This
agency will the media

will take
schedules.

"}jf‘:‘:

investigate
and and
charge of all
practically all
appropriation except for
32,000 which will be used
for additional and supplementary
exploitation as follows:

selected, rates,
complete
This ac
t’:[' Ih.

LDOUl

ounts fox

(a) Entertaining important
newspaper editors and public
officials, in order to facilitate
special privileges, publieity, etc.
Banquet to Press, etc.

(D) Special printing,

(¢) Expenses incurred in
handling campaign, such as
taxis, hotel bills, luncheons, ete.

(2) With the newspaper and
billboard phase of the campaign
being handled by Hanff-Metzger, |

under the direction of Mr. Bols-
ford, the following supplementary |
ideas will be undertaken. In
nearly every case, in the follow

ing. the eost to Publix will bé noth-|

ing, or almost nothing, except sal-|
aries for effort involved,

(a) A special section of the
irooklyn Edition of the New
York Journal, to be issued on
November 26, two days after the |
theatre is opened. This will
give us the largest circulation
in Brooklyn, at no cost to us, as|
the section will be made up of|
ads from contraetors, sub-con-|
tractors, ete, The section will
he composed of 65 per cent ad-|
vertising and 35 per cent news
of the theatre, institutional sto-|
ries, pletures, ete.

X (b) Stenelled one-sheet 2-c0l
or smash on all sidewalks af

important
Posted 8x3
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leads
iyn-Paramount-
the world.
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vertising
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with
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story
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fire-! Paul
; ' displavs with! World was obtained free
chain store tie-ups; tie-up news-|a want-ad tie-up on
paper ads.
putstate| 5. At
monthly | Was a 50% reduction in thes
papers eovered in weekly (']ip_fn:tl
sheet stories about new theatre,| Radio Broadeasting Alrplag
has, ete,, In return for!employed ;
Passes,
Paramount-Publix
tutional booklet to be gold to ad-| causing valuable mouth tol
booklet | conversation regarding th
but deseribing | 1NE Of the theatre.
the theatre and policy and Pub-|in the air for seventy m
lix, distributed opening week in! flying and hl‘(m(](}as(]ng. n
the theatre,

(1) 14 storles designated to hit
in AP, UP and INS national|from this tie-up made a8
cover | break on press wire syndig

and

insti- | newspaper

according to

story, ..
Vv (m) Newsreel shot
en for national :
bution £

and for loea
state where we can e«
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U. S. broadcast sk
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| new theatre. Local st
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X (0) Mayor to send g
sentative in alrplane™t
governors and mayors
vitation to opening o
vV (p) All factory ?

v

for 10 minutes whes
| opens, e

v (q) Invitational ‘of

vV (r) Tie-up ads andie
. latory ads that hit se
| in advance of opening
several days afterware
papers, in addition %
supplement, -
X (s) Street parade ar
Scouts; R, O. T. C. Cas
and Industrial units, ¢
ners on all trucks, wago
owned by city; on ¥e
trucks; on fleet of d&
. store delivery trucks,

vV (t) Pageant of Pro
raise fund to put :-f
ored criss-cross festoons
tric lights on importas
sections of streets. \
ners, size 30x10 on eacl
streets. Cloth doubles
sheet banners, hung alt
with American flags on
Ii‘}' wires,
vV (t) Drop theatre tick
checks for money from™
on opening day. !
v (u) Inspire editorizls
newspaper; write ‘9o
and -“"Public pulse lette:
\ (V) Get stores 1o
windows and buildings
ry “"Welcome Brookl
mount'’ window cards
committee furnishes B

clagsy 6.color stencil & T

(w) Paul Ash sunds
with Ice Cream Comi
drug store chains -

Paul Ash radio tie
department stores. |
(X) Paul Ash ice of
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stereotype In papers fO
Pass 1o theatre not EOC :
fi.L_\ 3 Or Sundays or hOl
ln addition to these, th 4
g things were accomplish
1. Seven Hundred W
displays

were obtained %
cooperation with Mr.

making use of the theme |

sheet music and phonog
ords. Over 1000 \\'indoir ¢
news stand tack cards
Obtained thru Brooklyn St
Unlon Contest. . 3

2 Several hundred _
were obtained through the
| Of the Crosley Radio set by |
Paul Ash pose with the Rad
| A half page newspaper ad f
eral papers also resulted. 78
dow posters made and :Mf
by us, 4

Newspaper ads and

f11<[>|;t_\s; were also obtained™
| Thomas Hair endorsemes
Ash. |

4. A full page ad in Now

emplog
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a cost of $1000
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- the opening of the theatre.
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6. The girl flag-pole sitter,
who lost an election bet with Paul
Ash broke into considerable lo-|
cal newspaper space, as well as
national, through newsreels and |
press wires.

7¢ Tie-ups with Paul Ash in-
cluded hats, overcoats, wrist-
hair cures, radio sets,

and large groups of window dis-
plays obtained through jobbing

- distributors.

8. A unit show tie-up with

© gsynthetic pearl company, resulted
- in considerable full newspaper dis-
. play space out of town.

9. By authority of Mr. Chat-

- kin's signature, theatre managers
~in all Publix towns went to local

broadecasting stations and obtain-

~ ed with their local talent radio

salutes during the week prior “}o

¢
have several score of acknowledg-
ments where this was actually ac-
complished and it is reasonable to
suppose that a great many more
complied with the request but did
not notify us.

10. By arrangement with Mr.

" (Cowan and Mr. Partington, vaude-

ville agencies booking radio talent
over New York and Brooklyn sta-

{ions arranged to have them sing

salutes to Ash, Murtagh and the

- new theatre.

11. By arrangement with Mr.

i Boris Merros and Ben Black all
- of the music dealers sent their

song pluggers to radio stations to
sing salutes to the new theatre.
Its stories went a week in advance
and we have acknowledgments of
nearly a score of important sta-
tions covered.

12. There are no important

~ radio stations in Brooklyn but, as

part of a plan I have in mind,
whereby additional revenue may

- be made possible to the new thea-
- tre and publicity to every Publix

theatre, I made an arrangement
with radio station WBBC which is
the most important of the four.
This station, at no cost to us, in-
stalled microphones in the thea-
tre and for one week prior to the
opening, radioed our publicity
stories several times daily, alter-
nating with their entertainment
and they will keep us on the air
for one month, at least, at no cost,
until Mr. MeCurdy and I complete
whatever permanent arrangement
we are able to make.

It is my plan to sell the radio
program to a local advertiser for
as much money as I can obtain
for same, the revenue to be di-
vided between the performers and
the theatre.

1354
stories were written, most of them
by myself. These have been mi-
meographed so that copies will be
available for any future theatre
openings, since nearly all are of
an institutional nature. These
stories were used day by day in
daily and weekly ‘newspapers and
other publications for several
yveeks prior to the theatre open-
ing and also in the New York
supplement; Standard
Union Special Edition and the
Chamber of Commerce Magazine.
These publicity stories totaled, ap-
proximately, 100,000 words, the
equivalent of a full length popu-
lar novel.

14. Fifty or sixty news photos
were made and captioned for pub-
lication in various newspapers,
etc. Most of these were made by
the Publix staff photographer,
Lou Nathan and his assistants.
Othe}'s. were made by the press
syndicate photographers. Many
of these photographs have been
duplicated for circuit distribution.
Science and Invention, Art, Music,
Theatre, and Fan magazines were
covered with stories and pictures.
These all had to be personally di-

rected.

15. The Brooklyn Standard
HniOMs- " liél‘atﬂpga contest called
The Good-Will Ambassadorette,”
: 3 and Beauty quest in con-
Junction wﬁg' ih_e new theatre.

l‘l_—.f“‘ P

Several hundred publicity |

This contest kept us in the news-
papers for several weeks prior to
the opening and will keep us in

| the newspapers for several weeks

after the opening for half page
and full page layouts in which
institutional facts are carried.

In addition to this the prize
winners will obtain considerable
national publicity when they go on
tour, due to the credentials they
will carry from Brooklyn organi-
zations addressed to prominent
organizations in each Publix city.
This contest also obtained three
sheet-flat banners on both sides
of about 100 of the newspaper de-
livery trucks; on about 1000
news-stands with tack ecards in
about 1500 store windows with
special window streamers all of
which carried the opening date of
the Brooklyn-Paramount theatre.
Samples and photos of same are in
the scrap book.

16. The Chamber of Com-
merce has a magazine of ten
vears publication prestige which
was used for several months be-
fore the opening to carry publicity
stories designed to enlist mer-
chant tie-up cooperation, as well

as sell the theatre to Brooklyn

business men_ as an important
economy factor. In addition to
this, the entire issue of the maga-
zine was turned over to me to
carry our entire institutional
story. Those magazines were dis-
tributed, free of charge, in the
theatre during the opening week
and were mailed to every Cham-
ber of Commerce in the United

States.

After considerable maneuvering
an honorary luncheon was ar-
ranged for members of Publix
and Paramount, selling us as an
important economic factor. This
resulted in considerable prestige,
as well as publicity several weeks
before the theatre opened, which
gave us a proper importance with
the industrial interests.

17. Seven hundred and fifty
beautifully colored process posters
were made by our Poster Depart-
ment and distributed in downtown
windows, welcoming the new thea-
tre. All of the Ludwig-Bauman
stores carried newspaper ads and
window tie-ups on Paul Ash en-
dorsing their piano.

18. The Postal Telegraph Com-
pany, which controls the Tele-
photo transmission device ar-
ranged with Van & Schenck in
Cleveland to send an autographed
picture to Paul Ash, Ilikewise
Paramount movie stars in Holly-
wood. The Postal Telegraph plans
to use some newspaper tie-up ads
in every city on this idea, as well
as window display material.

19.
sand dollars obtained by a POPU-
LAR subscription to the “Greater
Brooklyn Boosters League,” which
unanimously elected me to spend
same in the interests of a gala
celebration in honor of the new
theatre. This celébration took
the form of expending all funds
for the purchase and placement
of banners, tack cards, etc., ou
all public highways, city property,
telephone lines and with the
transportation systems. Permits
for same being granted, despite
ordinance to the contrary because
of the civic nature of the enter-
prise. The area covered included
the entire downtown business dis-
trict, the borough hall district and
all important transportation trans-
fer corners. REight hundred dou-
ble faced cloth one-sheet banner-
ettes and one-sheet tack cards
carrying only the theatre name,
location and opening date made
the center pieces of each decora-
tive streamer of pennants. The
proclamation from the boroug_h
President calling for public cogni-
zance of the new theatre resulted
in many voluntary tie-ups. The
front of the theatre was decorated
out of this fund at that time.

2(0. The Dbiggest newspaper
supplement ever published in New
York in conjunction with any en-
terprise was published by the New
York Journal for the opening of

A fund of several thou-|

|
|

M
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the Brooklyn Paramount Theatre.
One third of the space, including
the front page was devoted to the
institutional publicity stories.
This in itself was a gigantic task
involving a mass of detail. The
ads were obtained through co-
operation of our various depart-
ment heads, particularly, Wm.
Saal, Frank Cambria, and M. J.
Mullin. The follow-up work on
this phase of the special section
was done by Mr. Raymond
Puckett, whd handled same in a
very capable manner. The stories
and pictures in same were de-
seribed in the foregoing.

Half a dozen news reel subjects
were arranged and executed for
release on our own screens and
nationally where the subjects had
sufficient merit. The election bet
flag pole story carrying the Paul
Ash Brooklyn-Paramount sign
broke into all our opposition thea-
tres through Kinogram News reel.

21. Proclamation and speech
for Borough President was writ-
ten and arranged for movietone
presentation and newspaper pub-
lication.

21. Special advertisers were
solicited to buy newspaper space

in New York Journal and other

newspapers congratulating the

new theatre.

23. At least, four and possibly
five stories were sent out over the
telegraph press syndicates and

! were published in papers all over

the world, thus nationalizing the
theatre.

24. A special appeal by Mr.
Botsford and the writer to all
Publix managers and publicity
men obtained the first concerted-
strength selling effort. This took
the form of stories about the new
theatre in local papers as well as
local radio salute idea.

This proved highly successful.

A great many other things were
attempted without results and
some with results, which have
escaped the memory of the writer
in the rush of the theatre opening.
The scrap books on the opening
are not fully posted, due to the
chaotic conditions surrounding the
opening. However, these will be
completed as quickly as possible.
As the scrap books now stand a
rough idea of the magnitude of
the selling job may be obtained by
any one, who wishes to look at

same.

This completes the report on
things accomplished.
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